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Use this checklist to make sure that you are giving your designer 
the information they need to bring your vision to life effectively.

H O W  T O  C O M M U N I C A T E
W I T H  Y O U R  G R A P H I C designer
     What is The Goal Of Your Project?
I feel like I say this over and over, but it bears repeating: you can’t reach your goal without being super clear 
about what your goal is. Think about your project's purpose, and be sure to share it with your designer from 
the start. Are you selling something? Educating your customers? Trying to share an important message? 
The answers to these questions can help your designer create a piece that aligns with your goal. 

     Who is Your Audience?
Along with knowing what you are trying to accomplish, you should understand who you are appealing to. 
You should be able to tell your designer about your audience and your desired mode of delivery. How does 
your designed project fit within the broader set of communications you have with your audience?

     What is Your Timeline?
Having a realistic timeline for your project—especially if it needs to be printed—saves plenty of stress and 
headaches. If you don’t have a good sense of how long something will take, always reach out to your 
designer sooner rather than later so they can give you a sense of the time your project will take. 

     Offer Examples and Ideas
Brand Identity Guides give designers the information they need to keep their work true to your brand. By 
sharing your Brand Identity Guide at the start of a project, you can also avoid your designer needing to ask 
you lots of specific questions about fonts, colors, logo requirements, etc.

     Communicate Size & Format
The target size and "specs" (or specifications) of a project are vital for your designer. Tell your designer if the 
project is destined for print, web, or both. Consider whether you will need versions of the design that work 
across multiple platforms. Some projects, such as newspaper or magazine ads, have detailed specs that the 
publisher can provide. When working with a designer on a mailer, you should consider postal requirements 
and mailing rates for your piece. If you aren't sure of the exact size information, tell your designer as much 
as you know (for example, "Facebook cover photo" or "printable PDF").

     Send High Resolution Images
Particularly for print design, please send high-resolution images to include within your design. Low-quality 
files look unprofessional and are hard for designers to work within your design. It will save a step to send 
what they need from the start. Of course, be sure that you have permission to use the images you share as 
well. Original photography is always ideal, but if you need to use stock photography, you can ask your 
designer for guidance to ensure that you select the best photos for your project.

     Provide Finalized Copy
Waiting for copy can delay project timelines. Make sure that you have a plan to share finalized copy with 
your designer. If your designer gets proofread and approved text, it will minimize errors and potentially 
costly edits. If you need a referral for a copywriter or editor, ask!
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